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Press Guidelines
	Media presents a good platform in which an organization can get their message to the general public, which is essential in contributing to organizational success. However, the media may also result in negative publicity, which may impact the perception and, ultimately the organizations’ performance (Broom & Sha, 2013). A significant problem that is facing organizations executive and management is how to relay the organization’s story to the press. It is often because of the impact the information passed to the media may influence the organization. Media relations should be beneficial for both public relations practitioners and the media. Whereas the public relations practitioners use media as conduits to pass their messages to people, the media also rely on public relations as sources of information. Thus, both are bound to benefit from a positive working relationship. Mass media is a means through which organizations connect with their audience.The guidelines provide direction on which information will be provided to the press or media. When working with the press, public relations should follow the following guidelines.
	Being calm, professional, and factual while relaying information. Journalists are always focused on making news that could attract the attention of many masses. Therefore, public relations practitioners should always treat pressers with the utmost importance. Public relations practitioners should always control their temper even though the media personnel may be provoking them (Nolte, 2016). Public relations represent an organization; therefore, the audience views the organization through them; lack of professionalism could affect the organization. They should always present factual and accurate information to the press. That includes not exaggerating facts.Incorrect information could paint the organization in a bad light, therefore, influencing its operations.
	Preparation before a presser is essential. It helps understand what the presser or interview is about and equip public relations practitioners with facts. It is necessary to develop points of argument and opinions on particular matters. Preparation help create conclusive arguments that can help propagate an organization’s agenda.
	It is essential to be thoughtful and cautious. This entails thinking and choosing the right words to convey information. The media often report information as it is received from the source. Therefore, it is essential to be thoughtful of the answers given to journalists as inaccurate information could be problematic for an organization or company that the public relations practitioners represent.
	Understanding the deadlines. Whether it is an interview or a press release. It is important to note that journalists and the media often have a timeframe. Without adhering to the guidelines, information may not get to those it is intended for. It is essential to protect confidential information. Confidentiality entails the protection of an organization’s important information,which helps develop trust. Public relations practitioners must always protect confidential company information. 
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